





What do clothes provide?

Modesty

Protection

Uniform

Function

Adornment (Looking Nice)
For |.D.

Self-expression




Fashion Terms

« Garment- An article of wearing apparel

o Accessories- Articles added to
complete or enhance apparel outfits

 Fashion- The display of the currently
popular style. The prevailing type of
clothing that is favored by a large
segment of the public at any given time




Fashion Terms Continued

 High Fashion-_ Items that are the very latest or
newest fashions. They are usually innovative,
expensiva-&ﬁ'é’l of fine quality.

» Mass Fashion- ézc).lume fashion) Usually
accounts for the majority of sales in the fashion
business. fometlmes said to be "homogenized"
because they are produced in such large

ities and accepted by such a mass of

hat they seem to be alike, even though

produced by many different companies.
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‘Fashion

Design - €
style

euAvant-garde '- othes that are most

gns / Unconventional

?’ , passing fashion. %reat

. hort amount of time. =

A style of design that col inues

lar over an extended p,_'_
pugh fashions change.
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What does the fashion term
“Style” mean?

* A particular design, shape, or type of
apparel item

 Determined by the distinct features that

create It's overall appearance

« Various styles have been repeated in the
history of clothing
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{a) Banded (b} Bandless {c) High-rise (d} Pointed (e} Hip-hugger (f) Yoke

FIGURE 6-32 Skitttopstyles. V. low) Nse
Q) e
{9) Short shorts of hot pants.
(8) Boy pants
(7} Jamaica
{€) Bermuda
(5) Deck pants, skorts
I {4) Pedal pushers or
clam diggers
(3} Toreasor
(2) Capr
L k i (1) Stacks
{a) Long divided skirt (b) Wrap-around {c) Flared (d) Various lengths
or palazzo pants pant skirt
(e} Hip-huggers {f) Biue jeans (g) Stim<jims, ranch  (h} Bell-bottams (i) Harem _

[ ORSL, pants, stove-pipes

(s} (L) Body suit or

stoeking, lsotards
(8} Cutfed {a) Overalis (¢} Jump-suit {R) body shirt.
FIGURE 6-33 Pants and bifurcated wear styles.






Fashion Movement Terms

e Obsolescence Factor- the rejection of
used items In favor of newer ones, even
though the old items may retain their utility
value.

e Fashion Trend- The direction in which
fashion iIs moving. Something new that Is
gaining popularity and wide acceptance in
the market place.




Fashion Movement Terms

_Continued

«-Fashion Leaders - The few "fashion.forward"
men or women with-enough confidence and

.- credibility-to start or accept hew fashions. Also

Known as "Trendsetters.”

—ashion Eollowers -7 Those who wear fashion
ooks-only when they become firmly-accepted

~-Eashion Laggers - "' Those Who are-last to adopt
“ra.style :
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The Principles Of
The Fashion Movement

* Five basic principles of fashion movement
have existed for centuries. They are
fundamental to identify ing,and predicting -
fashion trends. Howeve:; *’]i- ying these 1
principles today is morefchallenging #

== because of the fas gac of the fashion

movement
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Fashigns change but these
prmmples do not. These five

bdsic principles ar@.
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#1 Consumergcceptance or rejection *
= establishes faShions.

i_?‘ﬁ )" Price does not determine fashlon
—jmﬁ; acceptance.

“Sales profifotion does not determlne
*Fashmn W'? -

| X
4 Fashlon moveent is evol;utlonary,} not
revolutlonary § 0 0y Ny

= JS ‘ Fashion extremes cause. reVersals @r abrupt
ﬁﬁe _changes.
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i Factors That Accelerate
' Fashion Movement :

S

Factors That Decelerate

Fashion Movement:

| sModern communications and
| mass media

" | -Good economic conditions
| Increased competition

- | Technological advances

4| Social & physical mobility
2 -More leisure time

| | -Higher levels of education

&4 *Changing roles of women
4 .Seasonal changes

*Bad economic conditions
«Cultural customs
*Religion

sLaws or other government
regulations

*Disruptive world events
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Adding to the Fashion Merchandise Acceptance Curve
Note the consumers who accept fashions at the various places on the

| ¥ fashion cycle and the types of retail stores that stock items at those stages:
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